
T E L E C O M M U N I C A T I O N S :  I T ’ S  Y O U R  C A L L

New Members Make Lasting Impression
Professionalism is crucial for IBEW members working in 
telecommunications. O�en, we’re the �rst employees from 
a company that our customers encounter, so we make a 
lasting impact. Ensuring that the �rst interaction is a pos-
itive one allows our partners to thrive and allows us to ne-
gotiate wages and bene�ts that are the best in the industry.

Cranston, R.I., Local 2323 understood this while training 
new members hired to work in New England call centers. 
Most had never been union members before and had never 
encountered anything like the Code of Excellence.

Local 2323 leaders stressed to new members the impor-
tance of providing the highest-quality customer service. 

Instructors spent time on accountability and profession-
alism, teaching the 8-for-8 motto—working a full day’s 
work for a full day’s pay—and reminding members that if 
they’re delayed arriving to work or have an emergency, they 
should notify their supervisor immediately. 

With so many call-center jobs being moved to low-wage 
locations overseas in recent years, it’s critically important 
to show our value to the companies we work for; and that 
starts by showing up on time, working a full 8-hour shi� 
and providing superior quality service every time we an-
swer the phone. �e result is that we put ourselves in a 

better position to �ght for the superior wages and bene�ts 
that support our members and their families.

�at’s what professionalism is all about: IBEW members 
focusing on the consumer and doing the job right. It’s the 
IBEW way.
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